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Editorial concept

Editorial concept

Positioning
!uro is Germany’s biggest monthly magazine about
economics, politics, the stock market and private finance. !uro
combines reports about developments in economics and
politics with reports about companies, balanced investment
recommendations and smart tips on taxation and insurance
issues.
This means !uro isn’t a classic investment title, but a finance
magazine covering a unique range of topics in unparalleled
depth.

2

October 2017

Editorial concept

Editorial concept

Politics and economics
In the “Politics and economics” section, readers can discover
what issues economic decision-makers are grappling with. !uro
presents information about German economic policy, DAX
companies’ new strategies and old problems, and exciting
international topics. In the high-profile !uro interview, DAX
board members, leading politicians and notable individuals offer
discussion and answers, and talk about their relation to money.
Cover story
A minimum of 20 pages means there’s enough space for
profound analysis, comprehensive evaluations and genuine
value to users. Whether it’s because they feature Germany’s
largest property atlas or exclusive stock market strategies –
!uro cover stories provide the perfect answer to the question:
what should I do with my money?
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Editorial concept

Stock market and investments
In the largest section, “Stock market and investments”, funds,
shares, loans, ETFs, certificates, warrants, raw materials,
precious metals and property investments are explained and
analysed. The editorial team also explain renowned fund and
asset managers’ investment strategies. The emphasis is on
investment, not speculation.
Dossier
In “Dossier”, the editorial team offers up a feast for the eyes.
With powerful images and lavish graphics, !uro explains and
analyses all facets of the world of money: From the economic
logic of nuclear weapons to the gold reserves of the
Bundesbank, from the arms trade in the Darknet to the
peculiarities of the pet animal industry.
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Taxes and savings
In the “Taxes and savings” section, !uro readers discover the
most tax-effective ways of managing their private finances, and
which pension products are best-suited for them. This section also
offers product tests and rankings with regard to the best insurance
policies, banks and asset managers.

Money and leisure
“Money and Leisure”, the nine-page closing section of the
magazine, showcases personal investments in cars, watches,
travel and fashion. The special highlight: “Car talk” – a top
manager talks about life behind the wheel, “Watching watches” –
an expert identifies the watch on a celebrity’s wrist. A lavishly
produced report and the well-established “Cult brand” are
dedicated to a key topical theme each month.
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High-quality readership

!uro
The readers

!! The !uro editorial content is targeted at private and professional decision-makers who are interested in the topics
of economics, the stock market and private finance.

!! !uro boasts a top-class readership. The predominantly male readers are aged between 30 and 59, work in
managerial positions and have a correspondingly high annual income.

!! As well-informed experts and advisors, !uro readers play an important role in shaping opinions. 45 percent of the
readership are multipliers with strong personalities.
High investment and financial potential

!! 45 percent of the readers intend to buy securities.
!! The !uro readership exhibits an above-average willingness to buy insurance and pension products.
!! The proportion of readers who don’t just plan to buy exclusive consumer goods but are also able to do so because
of their high discretionary income is also above average.

!! !uro reaches decision-maker target groups effectively and precisely.
These figures make the !uro readership a highly desirable target group for financial communication, B2B
campaigns and luxury consumer goods.

Source: AWA 2017
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Other elements

Usage, subscription service and sales outlets

Intensive usage

!! !uro readers exhibit very intensive usage, with an above-average reading duration of just under 90 minutes. Just
under 70 percent of !uro readers consult issues three times or more. Over 60 percent of readers are loyal: they
have been reading the title regularly for more than three years1).

Subscription service

!! !uro is delivered to subscribers’ homes on the day of publication at no additional charge.
Sales outlets

!! Available from specialist retailers, train station bookstores, petrol stations, supermarkets and other large retailers.

Source: 1)Readers’ survey 2011
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Circulation

Circulation in detail

Circulation in copies

IVW III/2017
Print run

106,013

Distributed circulation

81,302

Sold circulation

80,291

Subscribers

34,295

Newsstand sales
Other circulation sales
On-board copies
Readers’ circle

4,604
201
37,905
3,286
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Reader and structure figures

Reader and structure figures
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Reader and structure figures

Readers in top educational, professional and income categories
!! !uro readers are predominantly male and belong to the top educational, professional and income categories.
The average net household income is over ! 4,200.

Source: AWA 2017; population: German-speaking residents aged 14 or over, pot. 70,09 mill. individuals; index: proportion of total population = 100; projected readers per issue
Note: 1) Category 1 (highest) to category 7 (lowest).
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Reader and structure figures

Readers with a wide range of interests
!! !uro readers have a wide range of interests, with a particular interest in economic and financial topics.

Source: AWA 2017; population: German-speaking residents aged 14 or over, pot. 70,09 mill. individuals; index: proportion of total population = 100; projected readers per issue.
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Reader and structure figures

Reader profile: decision-makers and managers
!! The core !uro readership includes managers and professional/private decision-makers.

Source: AWA 2017; population: German-speaking residents aged 14 or over, pot. 70,09 mill. individuals; index: proportion of total population = 100; projected readers per issue.
1) Owns shares, equity funds, pension funds, open-end property funds, other funds, certificates, warrants, futures, gold, fixed-interest securities or planning to buy fixed-interest investments, shares,
equity funds, gold
2) Has occupational disability insurance, disability insurance, private pension insurance, private accident insurance, private care insurance, fully comprehensive cover (motor vehicles), road traffic
legal expenses insurance (motor vehicles only), family legal expenses insurance, household contents insurance, private indemnity insurance, private endowment policy or planning to take out
occupational disability insurance, disability insurance, private pension insurance, private accident insurance, private care insurance, private indemnity insurance, legal expenses insurance, private
health insurance, private endowment policy
3) Car driver with car in household, mainly drive car in household themselves or planning to buy a new car
4) Private computer use or planning to buy a desktop PC, laptop notebook, tablet PC, computer accessories
5) Access to a mobile phone, smartphone or planning to buy a mobile phone, smartphone
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Reader and structure figures

Top professionals
!! !uro readers include society’s top professionals, with expertise spread across all industries.

Source: AWA 2017; population: German-speaking residents aged 14 or over, pot. 70,09 mill. individuals; index: proportion of total population = 100; projected readers per issue; figures are based
on a 6x frequency.
1) Full-time work, socioeconomic status "103
2) Full-time work, socioeconomic status "114
3) Full-time work, socioeconomic status "121
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Reader and structure figures

Shares, investment funds: extremely pronounced interest
!! !uro readers are experts in financial and capital investments and play an important role as advisors and opinion
leaders.

Source: AWA 2017; population: German-speaking residents aged 14 or over, pot. 70,09 mill. individuals; index: proportion of total population = 100; projected readers per issue.

1) Owns shares, equity funds, pension funds, open-end property funds, other funds, certificates, warrants, futures, gold, fixed-interest securities or planning to buy fixed-interest investments,
shares, equity funds, gold and guide, expert on financial/capital investments
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Reader and structure figures

Shares, investment funds: strong investment potential
!! There is a significantly above-average proportion of securities owners and potential investors in the !uro
readership.

Source: AWA 2017; population: German-speaking residents aged 14 or over, pot. 70,09 mill. individuals; index: proportion of total population = 100; projected readers per issue.
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Reader and structure figures

Direct banks, home banking
!! Over 40 percent of the !uro readers have an account at a direct bank. They are very willing to carry out their
banking transactions via a direct bank.

Source: AWA 2017; population: German-speaking residents aged 14 or over, pot. 70,09 mill. individuals; index: proportion of total population = 100; projected readers per issue.
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Reader and structure figures

Insurance: strong interest and expertise
!! !uro readers are very interested in insurance products and services.

Source: AWA 2017; population: German-speaking residents aged 14 or over, pot. 70,09 mill. individuals; index: proportion of total population = 100; projected readers per issue.
1) Has occupational disability insurance, disability insurance, private pension insurance, private accident insurance, private care insurance, fully comprehensive cover (motor vehicles), road traffic
legal expenses insurance (motor vehicles only), family legal expenses insurance, household contents insurance, private indemnity insurance, private endowment policy or planning to take out
occupational disability insurance, disability insurance, private pension insurance, private accident insurance, private care insurance, private indemnity insurance, legal expenses insurance, private
health insurance, private endowment policy and guide, expert on insurance
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Reader and structure figures

Insurance: new or expanded policies
!! An above-average proportion of !uro readers are planning to start a new insurance scheme or expand
an existing one.

Source: AWA 2017; population: German-speaking residents aged 14 or over, pot. 70,09 mill. individuals; index: proportion of total population = 100; projected readers per issue.
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Reader and structure figures

Potential property builders, purchasers and renovators
!! An above-average proportion of !uro readers intend to buy or renovate a property.

Source: AWA 2017; population: German-speaking residents aged 14 or over, pot. 70,09 mill. individuals; index: proportion of total population = 100; projected readers per issue.
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Reader and structure figures

Cars: well-versed experts, high willingness to spend
!! !uro readers intend to buy a new car in the next one or two years. Many are not yet sure what brand the next
new car will be.

Source: AWA 2017; population: German-speaking residents aged 14 or over, pot. 70,09 mill. individuals; index: proportion of total population = 100; projected readers per issue.

1) Car driver with car in household, drives the car mainly himself; planning to buy a new car; guide/expert on cars
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Reader and structure figures

Cars: brand of most-driven car
!! !uro readers prefer cars of prestigious brands.

Source: AWA 2017; population: German-speaking residents aged 14 or over, pot. 70,09 mill. individuals; index: proportion of total population = 100; projected readers per issue.
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Reader and structure figures

Lovers of luxury and pleasure
!! !uro readers are discerning and brand-focused consumers who like to spend their money as well as invest it.

Source: AWA 2017; population: German-speaking residents aged 14 or over, pot. 70,09 mill. individuals; index: proportion of total population = 100; projected readers per issue.
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External reader overlap

High proportion of exclusive readers
Of the 280,000 !uro readers in the AWA population #
do not read the title # (exclusive readers)

Manager Magazin

Wirschaftswoche

Capital

22

26
in %

74

also read the title # (double readers)

30

in %

78

in %

70

! !uro only has minimal overlaps with other classic financial magazines.
!! Thanks to its high proportion of exclusive readers, !uro reaches readers that Manager Magazin,
Wirtschaftswoche and Capital do not.

Source: AWA 2017; population: German-speaking residents aged 14 or over, pot. 70,09 mill. individuals; index: proportion of total population = 100; projected readers per issue.
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Contacts

Publisher:

Finanzen Verlag GmbH
Bayerstraße 71–73
80335 München, Germany
Telephone +49 (0) 89 / 272 64-0
Fax
+49 (0) 89 / 272 64-198

Managing director

Dr. Frank-B. Werner

Publishing house
management:

Daniela Glocker
Telephone +49 (0) 89 / 272 64-143
daniela.glocker@finanzenverlag.de

Sales and
cooperative
ventures:

Andreas Wiling
Telephone +49 (0) 89 / 272 64-108
andreas.willing@finanzenverlag.de

Reader loyalty
programme and
events:

Stephan Schwägerl
Telephone +49 (0) 89 / 272 64-349
stephan.schwaegerl@finanzenverlag.de

Licensing and
special print runs:

Markus Batta
Telephone +49 (0) 89 / 272 64-121
marcus.batta@finanzenverlag.de

Marion Lummer
Telephone +49 (0) 89 / 272 64-268
marion.lummer@finanzenverlag.de
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Contacts

Ad sales:

Nikos Koloutsos
Derivatives, bonds, exchanges,
market letters, CFDs
Telephone +49 (0) 89 / 272 64-139
nikos.koloutsos@finanzenverlag.de
Belinda Lohse
Funds, ETFs, ETCs
Ad coordination !uro
Telephone +49 (0) 89 / 272 64-124
belinda.lohse@finanzenverlag.de
Maria Schmid
Direct banking, discount brokers, autobanking,
closed alternative funds, investor relations
Head of ad field sales staff
Telephone +49 (0) 89 / 272 64-293
maria.schmid@finanzenverlag.de

Ad processing:

Silke Weiner
Telephone +49 (0) 89 / 272 64-346
silke.weiner@finanzenverlag.de
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